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Pop quiz hotshet, if the hokeey poRey's what it all about, what's up with the Funky Chicken?
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MiB-LeveL January - March 2009, San Frans
INTERN

© Wrote headlines for a small, emerging brand called Nike.com
R/GA * Team player on a pitch for Alpha Romeo
« Presented a better way to buy an HP conputer online

* Found freeing mind key to creating a free digital campaign for The
San Francisco Shakespeare Festival (included a blog chamneling Big
Willie & anbient street performances leveragting Google Maps)

 Submitted mind-blowingly awesome work to DSAD and The One Show
{was a One Show Finalist in the Website Category)

Low-LeveL May - Decenber 2008, Saw. Fransisco, CA

INTERN * Solidified brand nessaging by writing heads, tags and body
, - « Spiffed up internal PR and punped rad wordage into client brands
Seldd Advertisling  « xiciaus clients included Cole Hardware and Any Mountain

§Mariegting

CHIBF SCHEDULER.  Septereber 2006 - Septenber 2007, San Francisco, CA
TOHEAD HONCHOS | joted as a human GPS device, regarding the whereabouts of top dogs
g « Arranged meetings via planes, trains and automobiles
Ogitvgone
° « Entered anbiguous expenses
worldwide

EETTER PAID CALL GiRL, Bk

Stptenber 2005 - Septeraber 2006, San Francisco, CA
cALL GirL, Coldwell Banker

Juliy 2004 —Juliy 2005, Eoston, MA

“SURE I'LL SCAN THAT", AgaWRm Trust § ue
October 2002 - June 2003, Boston, MA

1 6OT SCHO

St. Lawrence University may 2002, canton,
Bachelor of Arts Degree - English Literature

Academy of Art University may 200¢, San Francices, CA Microsoft Office suite,

Advertising and Marketing Strategies

Filemaker, Extensity,

. Fravsis Lotus Notes and Adobe

Creative Department 4pil 20
Copywriting and Concepting

Creative Suite

Miami Ad School Cctober 2007 - Septenber 200
Copywriting Portfolio Program
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